
Running head: Online Community Design                                                                                    1 
 

 

 

 

Online Community Design 

DataRater: A Librarian Space to Grade Your A through Z! 

Susan Van Alstyne 

Dr. Zieger 

EDTC 816-Advanced Building of Online Communities 

April 26,  2019 

  

https://svalibrarydirector.wixsite.com/datarater


Online Community Design                                                                                                        2 
 

Background 

https://svalibrarydirector.wixsite.com/datarater 

 Librarians are responsible for providing the best possible resources for their constituents. 

With the amount of available information, the role of the librarian has transformed over the years 

where there is a need to retrieve data in the most efficient manner possible in this time of “Why 

can’t I just Google it?” (Walsh & Borkowski, 2018). Perhaps even ask Alexa or Siri. In general, 

many people including Gen Z, have grown accustomed to instant information (Wineburg, 2019). 

Some may remember the famous 1970s advertisement for Tootsie Pops, with how many licks 

does it take to bite into the Tootsie lollipop (Tootsie Roll Inc. Videos, 2019)—the sentiment is 

similar to how many clicks does it take for a student or anyone else accessing library databases 

before losing interest and walking away from the library resource or the librarian?  For the sake 

of this paper, all students, faculty, customers, patrons will be referred to as “users.” Many 

sources for reliable, free information are available. However, libraries still subscribe to 

expensive databases, which provide scholarly material that is necessary to support academic 

programs. Librarians toil over listservs, trial database access, testing, and other methods to 

determine the usability of library resources. The Library DataRater Community’s (DataRater) 

goal is to provide a global online platform for librarians to voice their opinion and share their 

expertise about a variety of library products in any format—either leave a detailed review, rate 

the products, post a question in the Q&A forum, or even share a video review. The mission is to 

provide a platform for librarians to discuss and decide on the best possible products for their 

users. Library Datarater’s vision is to solicit as many perspectives to grow this community to 

provide a free forum to ask questions, respectively share opinions and experiences to achieve the 

mission of finding the best products money can buy for their users. Although (Claveria, 2019) 

defines “support communities” to supplement a company or product website, the DataRater 

https://svalibrarydirector.wixsite.com/datarater
https://svalibrarydirector.wixsite.com/datarater
https://svalibrarydirector.wixsite.com/datarater/forum
https://svalibrarydirector.wixsite.com/datarater/forum
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community is to support other librarians in selecting the best possible products  for positive 

user experiences. One caveat though is when reviewing products, the contributors will need 

to provide product reviews respectively.  

Design and Methodology 

 The website will combine many of the similar suggestions from the literature. Fogelson, 

Brown and Touchberry (2013) discuss the need to be creative with attracting new members by 

using several methods of marketing the community. The variety of tools include search engine 

optimization (SEO) and social media, which will be used in addition to direct contact with 

professional library associations to market DataRater. Fogelson et al. recommend concentrating 

on engagement and integrating building relationships into the design of the site by asking for 

contributions, the entire premise of the site is based on ratings and experiences. Therefore, the 

users have a voice and are vested in the success of the community. The authors mention using a 

contact list, which may be an additional strategy to inform librarians about the website and ask 

for well-known librarians to contribute. Johnson (2014) makes a distinction between the goals of 

social networks and how online communities share a common interest, which influences the 

website design. Johnson also highlights the importance of engagement and suggests members 

need to contribute and must also be “benefitting from the community” which Vogl (2016) 

stresses to communicate the core values of the community. 

 Promoting and supporting interaction within the community is essential to its 

sustainability and growth, Wenger, White, and Smith (2009) refer to habitats within the context 

of communities of practice and how habitats strive with knowledge and information transfer via 

relationships such as mentorships as one example. The DataRater site would also be an excellent 

place for new librarians to learn about database resources from experienced librarians. 

https://svalibrarydirector.wixsite.com/datarater/about
https://svalibrarydirector.wixsite.com/datarater/about
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Wenger et al. (2009, p.22) provide figure 1.1 The range of activities in which communities of 

practice engage, which is an excellent reference when designing the online community as the 

activities of exchanges, “productive inquiries, building understanding, and creating standards” 

are all considerations when designing DataRater. 

 Kraut et al. (2012) provide many “evidence-based” website design tips or “claims” 

although several of the design recommendations are used when creating the DataRater site, the 

following highlight the design decisions about carving a niche based by topic and seamless 

integration with social networking sites such as Facebook. There are several strategies in terms 

of acquiring and keeping users on the site as to whether to use a push, pull or both 

communication strategies. Many of their “design claims” that fall under content and presentation 

were considered when designing the DataRater. Of note is “Design Claim 37” about the 

importance of professional site design and “Design Claim 41” about the indicators to determine 

participation and different methods to communicate how the community is growing either by 

welcoming new members or keeping the growth rate visible to the community (Kraut et al., 

2012).  

Comparable Communities 

 The DataRater site combines many of the elements from other online communities and 

social networking sites that focus on library user experience.  However, there is not a website 

devoted to rating library database products. Some user experience groups are by invitation only, 

such as the Designer Hangout (see https://www.designerhangout.com/). DataRater will adopt a 

Q&A forum, which is one element from the designer hangout site. Designership (see 

https://thedesignership.com/) is a Slack community of designers, and DataRater will use the 

forum format for discussions.  DataRater is also designed with many of the design thinking 

elements of empathy as detailed on the Open IDEO site (see https://www.openideo.com/) as the 

https://svalibrarydirector.wixsite.com/datarater/about
https://svalibrarydirector.wixsite.com/datarater/about
https://svalibrarydirector.wixsite.com/datarater/about
https://www.designerhangout.com/
https://thedesignership.com/
https://www.openideo.com/
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premise of the site is to build better user experiences with library resources. The UX Beginner 

Facebook group (see Feedback Fam) provides an option for members to share survey templates 

for feedback. The survey designs are shared via a  Google Doc, which is one design feature to 

consider as the DataRater community grows for librarians to share assessment rubrics, surveys or 

ideas they have used to test databases throughout their organization. The website has a place 

maker under “More” to add files in the future.  

Course Learning Objectives 

 

 The final project demonstrates the course learning objectives of identifying and 

comprehending the purpose of online communities, the various designs used to create, market, 

maintain, and grow an online community. The group mission and purpose are clearly stated. The 

readings throughout the course were invaluable when designing and creating the website. 

DataRater integrates many of the design principles to support a specific group of people or niche. 

The welcome, about, contact, blog, forum, and the members pages of the website all contain 

elements to grow the community. DataRater illustrates achievement of the following course 

learning outcomes that include but not limited to describing the purpose of an online learning 

community, developing norms, and designing a prototype for an active online community.   

 

https://www.facebook.com/groups/feedbackfam/
https://docs.google.com/document/d/1F736P8JH7GJCFxnaaQo1xaSxK3oywnQkRLmCZ-Mm7FQ/edit
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