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The following webliography presents a scan of online communities devoted to user experience. 

My topic is how libraries and educational spaces can enhance the user experience by improving 

service points, design, persuasive technology, and human-computer interaction. Focusing on 

library user experience groups provides some limitation on the online community scan whereas a 

scan of the user experience groups provides a mix of professionals including librarians as 

participants of the online community. 

 

Association for Computing Machinery (ACM). (2019). SIGCHI. Retrieved from 

 https://sigchi.org/about/about-sigchi/ 

 

The ACM SIGCHIA is an Association for Computing Machinery (ACM) special interest group 

(SIG) focusing on human-computer interaction. SIGCHI is a subset of a larger community with 

fee-based and free options to interact with the community. The members are not specific to any 

field such as education rather a common interest in user interaction, and many members may be 

health care, design and education professionals. ACM SIGCHI is an international community 

comprising 50 SIGCHI local chapters in over 30 countries with over 4,000-chapter members. 
ACM SIGCHI’s mission is to provide support for members interested in the interaction of 

people, technology and society.  The group has a social media presence where group information 

is only available to members of the larger organization, ACM. Potential members need an email 

address or additional identifying information that they are members of the parent organization. It 

is a thriving community with several recent posts via several media outlets such as YouTube.  

 

Designer Hangout. (2019). Retrieved from https://www.designerhangout.co/ 

 

Visitors to the website must request to join this “Invitation-only” network of over 15,000 UX 

professionals. The group shares professional insights via the Slack platform, which provides 

instant messaging or communication within the group. The community offers opportunities to 

mentors, local events, job opportunities, and live “influencer” Q&A sessions. It is an active 

community with fresh content available on the website.  

 

Designership. (2019) Retrieved from  https://thedesignership.com/ 

 

Designership is a Slack community group of designers. It is an active community with 300 new 

members joining in the last month. Designership is a thriving community based on the recent 

activity as well as the numbers posted on their website claiming a total of 6,300 members. Also, 

168,548 messages exchanged via the Slack platform. Members of the group are from 325 

different nationalities. The group’s website encourages visitors to join to connet with “like-

minded” users who have a passion for designing and creating. 

 

Give Good UX Company of Friends. (2019). Retrieved from 

https://www.facebook.com/groups/316409165395165/ 

 

Joe Natoli is the creator of this private Facebook group. The members of the group ask questions 

and share any issues to support each other in UX education and career goals. The group owner 

promises to check in every day and answer a user question. He also notes that members need to 

contribute by staying active with the community to help others to receive help as well. The 

https://sigchi.org/about/about-sigchi/
https://www.designerhangout.co/
https://thedesignership.com/
https://www.facebook.com/groups/316409165395165/
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moderator also makes clear the rules and the activities that will get someone banned from the 

Facebook group. There are 7,213 members with 67 new posts, and 123 new members joining in 

the last 30 days qualifying this as an active group. The group was created on September 29, 

2016. 

 

Interaction Design Foundation. (2019). UX Design Courses & Global UX Community. 

(2019). Retrieved from https://www.interaction-design.org/ 

 

The Interaction Design Foundation (IDF) is a nonprofit organization with its roots in Denmark 

starting in 2002. The IDF global community comprises 457 local groups in 92 countries. The 

organization collaborates with universities such as Stanford as well as collaborations with 

corporations. IDF is an organization that offers classes to both individuals and groups, and from 

the “community” category on the website invite users to join any of the 457 meetup groups. The 

only caveat is that there is a financial requirement to become a member of an IDG group. 

Monetary requirements raise a question if indeed IDF is a community or an organization and 

how to make the distinction between the professional associations and organizations, and 

communities or if it is necessary to make the distinction? To answer this question, the IDF 

website will be evaluated using Johnson’s (2013) Attributes of Thriving Online Communities—

Shared Value: “The democratization of design knowledge is at the very heart of our mission.” 

The value and mission to democratize the community knowledge via the offering of open access 

books and articles are how IDF supports their mission while also offering high quality and 

relevant content to its members.  The members have a shared identity the local meetups have 

vibrant participation and a growing community. A paid membership is a requirement to officially 

join the community, even one of the local groups. There are different levels of membership from 

student to corporate membership. Social media outlets such as Facebook allow users to follow 

the community freely. IDF has 386,338 Facebook followers. Though the number of members is 

not definitive on the website there is a blurb to sign up for the newsletter to join 

135,545 designers. 

Open IDEO. (2019). Retrieved from https://www.openideo.com/ 

 

OpenIDEO is a group which intersects many of the user experience communities of 

professionals and beginners applying and studying design thinking principles. IDEO is a design 

company based in California, and there is a companion website with IDEO opportunities for 

users to participate in fee-based learning. OpenIDEO offers freely available material as well as 

information to join chapters around the world. I signed up for the New York chapter via 

Facebook; though to sign up I need to complete a brief application form and supply my LinkedIn 

Profile. It is an active group with a recent February 2019 posting. There are many onsite 

meetings though participants can still be active participants in the online community. The 

OpenIdeo Facebook site: https://www.facebook.com/openideo/ has over 34,260 followers since 

its January 1, 2008 start. The Facebook community has active participants with daily posts and 

many people engaging in the community.  

 

User Experience Professionals Association (UXPA). (2019). Retrieved from http://uxpa.org/ 

 

https://www.interaction-design.org/
https://www.openideo.com/
https://www.facebook.com/openideo/
http://uxpa.org/
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UXPA is an international association serving the UX community of approximately 2,500 official 

members. There are various levels of membership including student memberships with reduced 

fees.  There are local meetup groups and one here in Princeton New Jersey, which I joined, with 

297 members—membership to the meetup if free. Another UXPA meetup group in New York 

City has over 450 members paying an annual $15 membership fee. UXPA has a mailing list over 

1,300 users and a Facebook group with 24,758 members. The Facebook group administrator 

needs to verify and approve new members to participate in the online Facebook community. 

UXPA is a thriving community with many chapters as well as recent posts and material to the 

UXPA website. 

 

User Experience (UX) Design. (2019). Retrieved from 

https://www.linkedin.com/groups/3209228 

User Experience (UX) Design is a LinkedIn community of UX professionals. The members 

share articles, research and UX conference information via the LinkedIn platform. As of 

February 9, 2019, there are12,603 members including designers, interaction designers, and UX 

Researchers. The group’s owner, Fabricio Teixeira, is also the founder of the website UX 

Collective: http://uxdesign.cc  community. The  UX Collective community shares information 

about user experience, usability, and product design. “Learn from the community, give back to 

the community.” The UX collective provides free and open access to UX a selection of curated 

articles and research. 

UX Beginner. (2019). UX Communities. Retrieved from https://www.uxbeginner.com/ux-

communities/ 

 

The UX Beginner website offers a directory of online communities devoted to the user 

experience. https://www.uxbeginner.com/ux-communities/. This site is a starting point for 

someone interested in learning more about the topic as it provides links to UX Facebook, 

LinkedIn, and Slack groups.  The UX Beginner website provides free information about the 

profession with a variety of articles and resources. There is a Facebook community group that 

started August 4, 2015, with a presence of 3,417 members.  Users may also sign up for a free 

newsletter. The Facebook about page describes the organization as “Helping people transition 

into the bomb-diggity field of User Experience Design.” Oz Chen, UX designer, and consultant 

is the founder of UXBeginner. The blog and information are freely available and a resource for 

beginners in the field and a good resource for those that would like to learn more about user 

experience. The tagline on the bottom of the webpage is “Dedicated to students who welcome 

life with a beginner's mind.” There is also a Social Media presence with three options to join  

Facebook groups: Beginner Facebook Page with 4,474 followers, then the community page 

Beginner Facebook Group with approved members, then the Feedback Fam Community where 

members share survey designs for feedback from the community. The community rules are 

shared in a Google doc. 

 

UX Researchers Association. (2019). Retrieved from 

https://www.facebook.com/groups/160753414130590/ 

The UX Researchers Association is a Facebook community that started on September 4, 2013, 

with a recent post from a member on February 8, 2019. There are 814 members and membership 

https://www.meetup.com/User-Experience-Professionals-Association-UXPA-NJ-chapter/
https://www.linkedin.com/groups/3209228
http://uxdesign.cc/
https://www.uxbeginner.com/ux-communities/
https://www.uxbeginner.com/ux-communities/
https://www.uxbeginner.com/ux-communities/
https://www.facebook.com/groups/feedbackfam/
https://docs.google.com/document/d/1F736P8JH7GJCFxnaaQo1xaSxK3oywnQkRLmCZ-Mm7FQ/edit
https://www.facebook.com/groups/160753414130590/
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must be approved with potential members needing to meet the requirement that their Facebook 

profiles must relate UX either by current profession or education.  There were 17 posts in the last 

30 days with 48 members added in the last 30 days.  

 

UX in Libraries. (2019). @UXLibs. Retrieved from https://twitter.com/UXLibs 

UX in Libraries has a Twitter presence with 2,250 members. The Twitter group is a global 

community of librarians sharing UX research and best practices. The group started in February 

2014 and is still active. The Twitter community is one method for the members of Uxlib.org to 

communicate. The group originated in England.  

 

Weave. (2019). Retrieved from https://www.weaveux.org/about.html 

Weave is an open-access, peer-reviewed journal for Library User Experience professionals 

published by Michigan Publishing. Weave’s purpose is to provide a platform to discuss UX 

practices and research. Experts in the field comprise the editorial board. The journal has 1,512 

followers on Twitter. https://twitter.com/WeaveUX. Though this is an open access journal, the 

platform has all the elements of a thriving online community (Johnson, 2013).  

 

  

https://twitter.com/UXLibs
https://www.weaveux.org/about.html
https://twitter.com/WeaveUX
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